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AGENDA

INFORMATION DESIGN:

* Understanding of Information Design

* CRAP Rule
* [nteractive session on Design Tips

 Examples



INFORMATION DESIGN

Information is not knowledge it is power!




Why to Design Information ?

* To inform

* To communicate

* To bring the message

* To have proper Decision Making



Ways to Design Information in Excel

* Dashboard Reporting
* Info Graphics

* Charts

* Financial Modeling



INFORMATION DESIGN

Information design is the detailed planning of
specific information that is to be provided to a
particular audience to meet specific objectives.

[ Planning

Architecture




Information Design Tools in Excel

Charts

Shapes

Conditional Formatting
Pivot Tables

Data Tables

Smart Art

Slicers & Timelines



Chart Suggestions—A Thought-Starter
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CRAP Rule




Contrast

e
e e el A




Color
Thickness
Shape
Size
Position
Distance

Contrast by



Repetition

KPI Dashboard revisited Il
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Color
Visual Elements
Fonts
ldeas

Repeat



Alignment




Align

* Every edge of every shape with other shapes
e ALT Key
* Alignment tools



Proximity
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Proximity

 Related Ideas
* Messages
e Data



CRAP at Work — Example 1
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CRAP at Work — Example 2
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CRAP at Work — Exam
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KPI Dashboard revisited Il
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